












学校编码：10384                     分类号_______密级 ______  









Camp Entertainment---A Research of the ecology of recent 
Chinese TV entertainment show 
谢沈佳 
指导教师姓名： 黄鸣奋 教授 
专 业 名 称： 艺术学理论 
论文提交日期： 2 0 1 5 年  4  月 
论文答辩时间： 2 0 1 5 年  5 月 
学位授予日期： 2 0 1 5 年    月 
 
答辩委员会主席：            
评    阅    人：            
 


































另外，该学位论文为（                            ）课题（组 ）
的研究成果，获得（               ）课题（组）经费或实验室的














































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 


















































































In 2012,since Zhejiang TV's <voice of China> Season One, Chinese TV entertai
nment programs have showed an exponential increase in the number , and took on a la
rge scale of investment trends. Colorful theme concept of the program at the same tim
e, of course, show quality is also good and bad feelings. This will cause the TV variet
y “Entertainment to die”. This paper tries to start from this issue, with the "Camp" con
cept for entertainment programs entertainment game spirit name. Start with that and to
gether this full-text research approach of China's arts programs as well as ecology. 
Chinese entertainment shows explosive growth in recent years is not an acciden
t, cannot leave behind an increasingly open production and broadcasting system, eve
n the development of new media. Having a policy of permission of private capital an
d foreign investment opportunities into variety entertainment programmed productio
n and other fields, quality of programs have already increased with competition. Repr-
esented by IPTV of new media arts TV updates their platform and broadcast. Mean
while, it is hard not to notice the current TV variety has entered the 2.0 eras. 
 It is also the capital, and the change of media technology environment, rich variet
y of Chinese market, and formed a reality TV show led a variety of programs coexist. 
At the same time, the original objectives now become passive audience to interact wit
h the user. After grasping the initiative by user, variety entertainments have to abando
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